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Why Regional Case Studies Matter: The Path to Research and Development 
 
Abstract:  
 
Teaching case studies is widely recognized for its ability to engage students in the learning 
process, tell a compelling story, and communicate the complexity of executive decision-making. 
The case teaching method has long been a mainstay of business education. In recent years, its 
popularity has grown in conjunction with the emergence of new, case publishers and it’s 
rebranding as Participant Centered Learning (PCL). While these advantages remain, advocates of 
the case teaching method have come to recognize its shortcomings. Shortcomings that include: a) 
a strong bias toward the problems of large established corporations, b) an emphasis on 
managerial development vs. entrepreneurial leadership, c) the endorsement of conventional 
thinking vs. innovative thinking and d) a too dominant North American centric focus. 
 
The World Economy has grown for 52 out of the past 53 years.  In real terms, most of this 
growth has been in the relatively rich economies of Europe and the Americas.  Nonetheless, few 
would argue against the observation that modern business practices are helping speed growth in 
emerging markets and developing economies.  The Asian region, for example, has grown much 
more rapidly than Europe or the Americas with its share of the worlds’ real GDP growing from 
16.8% in 1962 to 44.4% in 2014. 
 
The purpose of this workshop is to help facilitate the economic growth and managerial 
sophistication in emerging markets and developing economies via the development of region 
specific cases studies.  Region specific case studies are important because: a) local internal 
market development is replacing export driven growth strategies, b) culture matters, especially as 
regards the successful implementation of strategy and c) mature markets have much to learn 
from the emergent leadership practices of fast growing economies. 
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